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1. iliLT1-14114DIA

A. Kits and educational materials from: Changing Times Education
Service

1729 4th Street N.W.
Washington, D.C. 20006

1. Changing Times Teacher's Journal--

Cost: $2.u5 a year plus individual subscription to
Changing Times magazine.

The Changing Times Teacher's Journal is in newsletter format,
whicTilncludes a full page inquiry-oriented visual along with
suggestions related to Changing. Times.

2. Mini-Units: 40 copies of reading from Changing Times of
interest to teens. These student copies are supplemented
with an inquiry-oriented teaching guide and transparency.
master. Order by name and number.

High cost of driving a car and what to do about it $ 8.00
The art of buying a car $ 8.00
Used Car Dealers, See flow they Operate $10.00
Everydqy ways to cut down pollution $ 8.00
The next sound you hear may be just too much $ 8.00
This Energy Crisis, Is it Real? $10.00
Jobs: An updated look into .fie future $ 8.00
Here's what's happening tifyour living costs $10.00
How a practical family manaked its money $10.00
Hard facts about easy credit $ 8.00
Warning! Double check those charge accounts $ 8.00.
New rules that protect .your credit rating $ 8.00
How to Pay Less for an Auto Loan $ 8.00
How to go about buying a business $ 8.00
Choose Your bank carefully, then use it right $ 8.00
The best place to put your savings $ 8.00
Is saving obsolete? $ 8.00
What kind of life insurance should you buy? $ 8.00
How much life insurance do you need? $10.00
How to huy auto insurance today $ 8.00
Will "no-fault" bring cheaper, better auto

insurance? $ 8.00
Landlords v. tenants, rules of the game are
changihg $ 8.00

Should a single person buy a house? $10.00
Where's the best place to live? $10.00

3. 5-Unit Teacher's Resource Kit on "Money Nanagement"--

C9st: $22.50 plus $1.75 postage and hanuling.

Includes separate unit on earning, spending, borrcuing,
saving and budgeting plus a teaching guide. Pachare
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includes an actual job application, role playing
gltuations, transparencies on credit and saving'and
a simulation game on budgeting.

4. 3-Unit Teacher's Resource Kit on "The Marketplace"--.
A

Cost: $22.50 plus $1.75 postage and handling.

Includes material on How to use Advertising, Avoiding.
Gyps and Frauds and Safeguards for Shoppers. Micludes
24 page teaching guide.

Among innovative teaching aids included are:
Transparency Set--illustrates how to read, use ani

compare ads
Bulletin Board Project on how Shoppers use Ads
Independent Activities Booklet
Case Study of Gyps and Frauds
Recording of Four Buyer-Seller Dialogues to Help

Students Spot Fraud Situations and High Pressure
Selling Tactics

Simulation Game--"Swindle" to illustrate the importance
of investigating before buying

Teaching Tool Book of Facts,_Role Plays and Puzzles

S. Teacher's Resource Kit on "Consumer Law: Lights and
Responsibilities" --

Cost: $64.50 includes postage and handling.

Informs students of their legal rights and responsibilities
as buyers. Shows the relationship of law to consumer rights.
Acquaints them with channels for redress of grievances.
Includes classroom size sets of four case study books,
reinforced with color transparencies, record, exercises,
crossword puzzle, simulation game, transparency masters,
wall chart and bulletin board project,

6. Teacher's Resource Kit on "Insurance " -

Cost: $64.50 includes postac;e anti handling.

Enables students to gain understanding of all types of
insurance, be able to define their goals and expectations
involving insarance and to sharpen their skills as insurance
consumers. Includes: four multiwedia icarning units,
including student case study books, recording, color
transparencies, .iimulatimn game, student activity book,
bulletin board project, reading and resources list and
teaching guide.

B. Personal Money Managemcat from: Paul S. Amidon fi Associates, inv.
5408 Chicago Ave. Sout-
inneapolis, !oinnvsota 55417

Cost : $79.50--Transparencies rvel
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69.50Transparencies and 'cassettes;

$19.95:-32 transparencies without tape
10 audio tapes and 32 transparencies

Level: Junior high and high school

Sample Transparencies:
Kinds of money loans and charge accounts
Credit application and agreement
Ins.tallment.loan forms
Discloiure statement on loans; bank statement
Conditional sales contract
Check register
Sample checks
Indorsements

Lesson Titles
Buying Habits and Money Management
Using Credit as a Tool
The Cost of Credit
Credit Instruments
Money Problems and How to Avoid Them
Mstering Your Money
Protecting Buy Power
Checking Accounts and How to Use Them
Using a Savings Account
The Full-Service Bank

Also from Paul S. Amidon F "ssociates, Inc.:

You are Important (Economic Learning Kit)

Cost: $9.50--17 transparencies, 9 Think-Study Sheets,
Teacher Suggestion Sheet

Level: Glades 4-6

Concepts included are: Making Choices, Role of
Advertising, Family Economic Planning, Consumer Choice,
Unlimited WantsLimited Resources, Importalice of the
Individual, Role and Functions of Banks

Simulation Wheels

Cost: Complete Set (Teacher's Manual, 3 sets of
Student Roles, 35 participant manuals,
Activity Sheet Tahlet)--$40.Dfl. SaNple
Set- -$2.5O

Level: High School awl Junior College

Designed to provide students a simulated experience
in purchasing and maintaining car successfully For
one year. Ma" he used with cr without computer. The
computer program is written in BASIC an availahlo
through Honeywell time-shared L1)1NIT contels.



Priorities, Decision, Security; the role of life insurance
in a young lire style. Kit available from: Educational

Educational Division
Department MI
Institute of Life Insuiance
277 Park Avenue
New York, New York 10017.

Cost: $20.00 a kit

Level: High school students

Includes two filmstrips, "Who am I?" self analysis sheet,
"What I Want" exercire, overhead transparencies, "Crossroads"
simulation game and teacher's guide.

D. Economic Processes--Dramatizing Basic Foods

Sound filmstrips and study guide from: Filmstrip House, Inc.
432 Park Avenue South
New York, New York 10016

Cost: $32.00 a set

Level: Grade 3 and up

Set includes 4 filmstrips, 2 records or cassettes, scripts
and study guides.
Set Plmilk, wheat, sugar, salt
Set #2beef, pork, fish, poultry

Students can see +he sequence of how food goes from farmer
to consumcr. They can become familiar with a variety of
occupations, too. Students arc introduced to /factors that
affect prices and choosing substitutes.

Modern Consumer Educatioh From: Grolier Education Corporation
84S Third Avenue
New York, New York 10022

Cost: :J274.50--with cassette recorder
S249.50.-without cassette recorder
(available in modules $38.00-$72.00, depending
on ihodule)

Kit is orgnized Into 39 teaching le.Asons in these tj ijoups:
Food, clothing and shelter
Cars. furnitule, appliance:;
Notecting Family Ilealth and Security
You and the Law
lays to Handle Money
Ways to Shop

These materials originally wen: doveloped by the Office of
Economic Development. Present packagecolor coded to



provide maximum flexibility. Includes 13 cassette
tapes, 27 programmed learning texts, 2 filmstrips,
6 student record books (30 copies of each in the, kit),
answer key cards, classroom wail chart and instructor's
manual. Instructor's manual includes introduction to
,ponsumer education, performance objectives, evaluation
techniques, group projects and activities, answers to
all the questions.

F. 'Food Buymanship Kit from: Kraft Foods Education Department
Department H
P. 0. Box 6567
Chicago, Illinois 60680

Cost: $6.50 a kit

The kit includes a curriculum guide, five teaching guides,
filmstrip, "Mini Shopping Experience--Touring the Dairy
Department," sample food labels, 50 student reference
folders The 5 teaching guides are: Food Buying Basics,
Understanding the Supermarket, Factors Influencing the
Food Prices, A Product Comes to Market, Mini Shopping
Experience Filmstrip Guide

G. Materials Available from J. C. Penney, Co.
1301 Avenue of the Americas
New York, New York 10019

a. Dynamic Consumer Decision Making

Cost: $11.50 or free loan from local manager

Includes Educator's Guide, tape, slides, script,
overheads, worksheets, and flip chart.

b. Forum Magazine, Fall/Winter 1972

Cost: $1.25--single copies

"Updating Consumerism" approaches the whole consumer
topic frork an issue's point of view.

Insights Into Consumerism Fall/Winter 1972

Cost: $1.25 single copies

A portfolio of current happenings in consumerism.
The first publication is a Mini lesson on "inflation."
Includes overhead transparencies, newsletter on
consumer issues, script and bulletin boord display,
student learning experience.

d. "Credit: A Consumer 1.esource"

Cost: $12.53



InclUdes: 3-part filmstrip, case studies,
transparencies and teacher's guide.

e. "Dynamic Consumer Decision Making"

Cost: $41.50

Includes: Guide, tapes, slides, scripts,
overheads, worksheets and flip chart.

f. "Today's Consumer Faces Value Issues"

Cost: $3.00

Includes: 10 minute cassette tape with
overhead originals

H. I fConsumer Education" available from:

National Education Association
1201 16th St. N.W.
Washington, D.C. 20036

Kit includes teacher's manual, lesson plans, workshop
masters, 10 tr nsparency masters and text, "Getting
Credit" filmst ip with tape, Getting Credit and
Banking Sezvic s, 25 7-inch recorded discs.

I. "Mobile Housing Resources Package"' available from:

Mobile Home Manufacturers Assn.
Consumer Education Division
Dulles International Airport
P. 0. Box 17404
Washington, D. C. 20041

Cost: $4.00

J. "Classroom Money Management Kit" available from:

CONA Mutual Insurance Society
P. 0. Box 391
Madison, Wisconsis 53701

Cost: $9.95

Includes: T guide, glossary, 4 cassettes, 1 copy
Guidelines for Consumer }:ducat ion, 30. copies
"Personal Money Manager", 30 reprints
"Smart Saving, Borrowing, Budgeting and Managing
Your Money Game"



",Installment Credit: A Programmed Learning Booklet"

available from: Visual !:ducation Consultants, Inc.

Madison, Wisconsin 53701

Cost:

- Credit Concepts--57.95
The Installment Coritract--53.95
- Charge It Please - -$3.95
-Credit Sources - -$3.95

also: credit dictionary, activity
sheet, student resource unit, crossword puzzle

efr



II. FILMS

A. Advertising and Competition available from:

Modern Talking Picture seryservice
c/o Moto and Sound Company
1205 N. 45th Street
Seattle; Washington 98103

16mm color film-23 1/2 minutes released in 1968 Covers
salesmanAhip and the effects of.advertiring on prices.

B. Just Sir__ Hera available from Better Business Bureau
220 Church Street /
New York, New York

16mm film (color)--15 minutes -- released 1969, to help persons
avoid consumer fraud

The Last Word available from: Sterling Films
Distribution Center
915 U. W. 19th Avenue
Portland, Oregon 97209

Cost: Free Loan

16mm minutes--Responsibilities of the homemaker in the
American marketplace. Also shows indepth tesLing.at
modern research center.

D. A World Without Mon x available from Sterling Films

Cost: $175.00

16mm--14 minutes- -The history of money as a means of
exchange is traced from use of sea shells and stones to
coins and aurrency and finally to credit cards. Acquaints
students with the economic concepts underlying the institu-
tion of credit cards.

E. Economic Fducation available from Sterling Films

Level: High School

16mm color film--28 minutes (1967). Explores the market-
place. Suggests ways to make economics appealing to high
school students.

Other films available from Sterlillg films:

1. "11.c Littlest Ciant"--14 minutes, color
2. "lhe Wise liFe of (redit"--color, sound, 11 minutes
3. "A Reason for Confidence"--concerns FDA, 11960),

(free loan)
1. "Just Sign Hore"--rental, S10.0a ; day, 11969 11

minutes

8



F. UsikiMOnig...1thitely available from: Journal Films, Inc.
909 W. Diversey Pkwy.
Chicago, Illinois 60614

Cost: $240.00

Level: Sr. High School, Adult

16mm--.18 minutes--Robert Webster, a professional money
management counselor, reacts to the cliches and excuses
that the "man -in-the-stree" offers. He introduces us to
three typical families with money problems. These fami-
lies repres.ent E. cross-sectioh of economic levels. We
follow them as they encounter, axle reach solutions to
their money management difficultfts.

G. Deciding Available from: Centron Educational Films
1621 W. Ninth Street
Lawrence, Kansas 66044

16mm--Soon to be released. The first of a series of new
consumer education materials for elementary grades. The
film documents a shopping excursion by a brother and
sister to buy a gift for their father.

H. Films available from: BFA Educational Media
2211 Michigan Avenue
Santa Monica, California 90404

I. "Consumer Power: Whistleblowing"

Cost: $310.00 Rent: $25.00

(1973) Color, sound, 23 minutes, junior high
to adult

2. "Consumer Power: Credit"

Cost: $275.00 Rent: $2.2.00

(1973) Color, sound, 20 minutes, high school,
college and adult levels

3. "Consumer Power: Advertising"

Cost: $285.00 Rent $20.00

(1971) Preview privileges, color, sound, 22
minutes

. Consumer Education Series

a. Budgeting
h. Installment Buying
c. Retail Credit Buying

-9-

Copt . $8.00 each
(Rental Rate)



Films available from: Communications (rout West
6335 Homewood Avenue
Hollywood, California 9(1028

1. "Harry J. Woods is at the Door" (1973)
. Color, sound, 13 minutes, junior high

to adult

Cost: $170.00 Rent: $17.00

/ . "A Credit Card Bouquet" (1073)
Color, sound, 10 minutes, junior high
to adult

Cost: $130.00.

J. Films available from: Michigan Consumer Education Center
'University Library
Eastern lichigan University
Ypsilanti, qichigan .48197

"The Money Tree" (1971), (AI1S)
Color

2. "On Guard - Bunco!"(AllS)

Cost: $330.00

K. Films available from: Pyranid Films
Box 1403
Santa lonica, California 90406

1. "The Consumer Game" (1973)
Color, sound, 17 minutes, ages: 12-adult

Cost: $260.00 Rent: $20.00

7 "Soul and Bread"
Concerns spending plans, ages 6-12

Cost: $180.00 Rent : 15.00

L. 1 ilms available from: NET Film Sevrice
Audio Visual Center
University of Indiana
Bloomington, Indiana 47401

1!

1. "Banks and the Poor"
Black and white, 59 minutes

Cost: $265.00 Rent: S13.:,0

2. "The Poor Pay lore"
Depicting probleims or the urban ghetto
consumer. 60 minutes

Wailable Films Aro:

"(onsuwrism: Let the

-10-



For above listed film trite:

Education Division
Document Associates Inc.
573 Church Street.
Toront) 285, Ontario, Canada

: Cost: $300.00 (1973)

"Consumer Education Series"

Film.Pair Communications
10900 Ventura Blvd.
Studio City, California 91604

Color, (1972)
1. On Your Own 23 minutes, Cost: $300. Rent: $

'2. Tiiii7-17141d, 8 minutes, Cost: $115. Rent:$
3. lagical Disappearing Monq, 11 minutes,

Cost: $14.5.40 'tent: $15
4. The Buy ',int.!, 14 minutes, Cost: $180

Rent: $15
5. Foot in the Door, 9 minutes, Cost: $140

--AiTIT---$15
6. Tommy's First Car, 11 minutes, Cost: $145

Rent: $15
7. Read Before You Write, 6 minutes, Cost: $100

Rent: $10
8. There is a LAW Avinst It, 8 minutes, Cost:

5115 Rent: )10
9. Your to Hearin; 9 minutes, Cost: $1

Rent : 10

"Supermarket Purchases"

The Film Library, Roberts Hall
corne11 University
Ithaca, New York 14850

Cost: Handli.ng Charges
Series of 3, to inch video tapes
`;cries of 8, 16nm iliac]. And white
30 minutes each, on topics relating to
Supermarket news.

"Consumers Want to Nnow"

Consumers Union Film Library
267 West 25th Street
New York, New York 10001

Free loan, 30 minutes hi;01 school

"The loney Tree"

Hanna-l;arbera rrodu,:tion.z
FAucationl
31qo ('ahuen,!A
Hollywood, Ca. )0063

-11-

Cost : '52.691



"The Supermarket"

Consumer Services
Sperry and Hutchinson Co..
P. O. Box 935
Fort Worth, Texas 76101

Cost: $2.00 rental fee

12 minutes, color

"You'll Earn It"

CUNty Mutual Insurance Society
Box 391
4adison, Wisconsin 53701

Free Loan from: Modern Talking Picture Service
c/o Photo and Sound Co.
1205 N. 45th Street
Seattle, Washington 9103

(1973), Cost: $90.00,.24 minutes, color, sound

"The Owl Who Gave a Hoot"

Modern Talk.ing Picture Service
/o Photo and Sound' Co.
1205 N. 45th Street
Seattle, Washington MO:,

Free Loan, Sound, Color, 13 1/2 minutes, animated
cartoon

"The Wise Use of Credit"

Iducational Service Division
Yational Consumer Finance Association
MO Sixteenth St. N.W.
Washington, D. C. 29036

available from: %orthcstorti Arca 1:xchauge
915 loth Avenue
Portland, Oregon 97209

Free Loan, 11 minutes, color, sound

"Their 'seasons Are Their 1mi"

`1obile Home Manufacturers \ssociation
Consumer Education Division
Dept. BEC-73
Box 32
Chantilly, Virginia 22021

available from: 1111.in.,; Pictur..s
c/0 noto And ';ound Co.,

-12-



Above listed film available from:

Modern Talking Pictures
c/o Photo and Sound Co.
1205 N. 45th Street
Seattle, Washington 22201

"Nutritional Quackery"

AIMS Instructional Media Service, Inc.
P. 0. Box 1010
Hollywood, California 99024

Cost: $270 (Free Previewing)
(1973), color, sound, 20 minutes, junior high to
adult



111. F1L1STRIPS

A. Using Your Loney from: Journal Films, Inc.
909 W. Divorsey Parkway
Chicago, Illinois 60614

Cost: Complete set $350.00; 6 sound filmstrips
Individual: 522.00 e4ch

Six correlated color, sound filmstrips; lomm
Instructors Guide--includes dialogue, introductory
techniqeus, sample aslanes, tests, and trnparency masters.
The six filmstrips are:

1. Using Someone Else's 'Loney (61 frames and record)
The problems of a young married couple who wish to borrow
money.

2. 'Lakin) the Best Buy in roods (74 frames and record)
rffectiv!., planning followed byevareful s-lection.

3. Buying Clothing (88 frames, record) Wise planning
for a. low! term investment hr clothing.

I. 'When You Buy a Car (81 frames, `record) Risks arc
reduced to a minimum.

S. Buying a House (76 frames, record) The most
kmoortant buying decision.

\ 6. Guaranties, Warranties II ServicesAn item must be
suited to the purpose for which it is sold.

B. Consumerism: The Dangers of Affluence from:

Charles W. Clark Company
564 Smith Street
Farmington, New York 11735

AH-5580 Set of two filmstrips, I.!' record ri Guide $33
Ali5-55h0 Set or two filmstrips, Cassette, Guide $37

Lovel: Junior high, high school, college

C. (;-ttiii!., Your Toney'~ Forth from: SVL rducational ri!mstrips
17)171 Diver -soy Parkway
Chicago, Illinois (i;U

621-SU Six filmstrips, 3 records, 6 teacher's guides
z5).50
o21-SATC Same except 1..ith cassette ..;5.7,11

individual filmstrip with v,uido 7.701
individual !tycord $ 1.00
individual Cassettes $ 6.00

,Itorv-situations in the filmstrips emphasizo sponding and
altcrnatives, thus helping studenis d''finc their goals

and valuos and sharpening their Grit Hal evaluation of day-to-
day purcha.;es,. The six film!;trily;

.1!v You %eel (.fln,up.or oC
r.:1 p , tors at fkc t it); 11111.. t 71 I ranks.; )

-14-



h2I-2. Al Blueprint for loney Management. Establishing a
workable budget, learning wise money management. (69 frames)

621-3. Buying Wisely. Emphasizes elements involved in
prudent buying practices. (79 frames)

521-4. Making Credit Work' for You. Good and bad points
of consumer credit and installment buying. (72 frames)

621-5. Saving To. Reach Your Goals. niffcrent savings
establishing spvings accounts. (63 frames)

621-6. Let the Buyer Beware. Fraud: The "bargain"
CeceDtive advertising, excessive rates on installment buying.
;ob frames), Level: Jr. High, Sr. High, College, Adult

D. Using Numbers Series from: Charles W. Clark, Co.
5b4 Smith Street
Farmingdale, New York 11735

Cost: Lac:i filmstrip, $6.00
Each. LP $5.50
Eac.ii Cassette $6.00

Level: Primary

01--7983 Making Change
UN--7984 How Much? Takes numbers out of the clasoom

tilrough fantasy.

Psoyer lleware from.: Westinghouse Learning Press

5,

100 Park Avenue
New York, Now York 10017

Cost: #22-8220 six color filmstrips (records) $79.50
#2C-8220 six color filmstrips (cassettes) $.91.50

Based nn guidelines set forth by President's Committee on
Consumer Interest. Progratii is designed to help a person exercise
his censimer rights more activcly, differentiate wants from needs,
develop budgeting procedures and distinguish quality from non-
quality products. It features commentaries by leading consumer
aylvocntes.

F. Tana'; lilt; Your Money Series from: Learning Arts
P. O. Rox 917
Wichita, Kansas 67201

Cost: 6 color filmstrips $441.00 (by IcGraw-Pill)
Each filmstrip $ 3.5o

Level : Jr. -Sr. High

These filmstrips are designed to help young people understand
sone of the problems of money management that they will face as
t%ago earners.

I. Fl rn i ng Your '.Inner
7 P:tying Your gills
S. ';;1011din Your Ilate'

!.orro;.:inr, Your lon..y

5. 'Wing Honey 1:)ork For You
6. guying Insurance

-IC-



G. Cnsumer .studies (spring, 1972, : Discussion Guide
Guidance Associate
Pleasantville, Ncw York
10570

Cost: 7D-403640 1 "filmstrip; 10" LP - $16.00
7D-403657 1 filmstrip; 1 Cassette - $14.00

1. iluyer Beware! probes wide variety of fraud and mis-
representation found in advertising and retail practices.

H. :4one* Well Spe!it Describes the vastness of our American
economy; t7.77:-cs the relationship between consumer and seller/
adverti5er; consider sales appeal based on insecurity, gullibility
emphasizes the importance of digging hard information from ads andlabel

Cost: 1 i0" 1.112q-403 582/$17.50

Available from Discussion Guide

I. 11.e Paycheck Puzzle Humor-tilled case study helps students
retain facts about payroll deductions and employec benerits. Part
I explains automatic and voluntary dedu:tions. Part Il examines
types and variations of benefits young workers may encounter. The
program explains key forms and docum'('nts; increases confidence by
building ba.se of informatio.i.

('ost: 2 parts/211-102 325/$37.50 (1973-74 release)

Available from Discussion Guide

J. The Price of Credit Simulates a used car
deceptive sales lines; underscores the importance of reading all
sales documents and insisting they he completed on the spot.
Lxplores' credit problems; suggests comparison shopping for best
c red i t terms.

CoFt: 1 filmstrip; 1 10" LP/211-103 5i;2/$17.50

Wailable from 01..lcussion '.:aide

K. 'lraking 1.ndc Meet Structures a family budget emphasizing orderl
allocation of money resources, the importancc of taying within
present limits, flexibility in viewing priorities and partik:ularly
in approachinit luxury purchases.

Cost: 1 filipstrip; 1 10" LP/.:11-403 665/$17.50

L. The Food and Drug Administration: \ '.at Ion'' Watchdog?
`itrveys FDA's history from 1906; probe.; current functions, failure
obstaclos. Comment by Janes Turner (inve.:tigator for Ralph Nader)
And C. Cunt, Roa rd f::lairnan for (;vnt.rAl Fflods. Produced io
C000eration .e.ith The Associateil rre.;s.

Co.t: 2 pArtq211-106
AvailAhk. from Di....cos.;ion (41ide



'1. Our 'loner System A survey or American financial institwe
tion:*, their interrelationship amd practical effects on dails,'
lire. Program investigates Federal Reserve Systew, 1%ureau of
the littAget, stock market interest rates, taxes, investment
credits. Produced in coueration with The Associated Press.

Cost: 1 part/2H-101 251/$37.50
Availal,le from Discussion Guide'

< :r lit Economy Senator Proxmire helps explain 1i:s1ory
of his credit availability, pitfalls For the poor and middle
class, credit bureau practices, needed webs. Produced in
cooperation with The Associated Press.

Cost: 2 parts/211-416 766/$37.50

A. The C.xpinited Generation Analyzc:, mass media advertising,
appeals to insecurity, conformism, manipulation of yreith styles,
cars to fight ,ach exploitation.

Cost: 2 palts/2H-101 451/$37.50
Available from DiscussOn Guide

P. ,Current Affairs Consumer Education Program

Cost: 1 ach filmstrip/record pm! cassette/additional 30
minutes recorded interview and teacher's guide.

With records: $25.00
1::ith cassettes: S30.00
Special prices on total series of 6 titles:

$135.00 with records
$162.00 with cassettes

Program is designed to reach young people at a time when
they are be;Anninr, to establish life-long buying habits.
(Produced in cooperation with the Council or r.vt:er Business
Bureaus, Inc.)

1. Th... Consumer and Credit (#377)
2. !l!tying the Basics (0378)
3. Wheels and Ovals: 1;nying (. :ii: and lotorcycles
1. Consumer Be Warned: Frauds and ')ecoptions
5. Ndyertising and the Consumer
b. Consumer Power and Soc i a 1. Change

Q. Problems for Young Consumers available frer:
Urbaa 1.1edia 411terials, Inc.
212 lincoll Avenue
Roslyn Heights, %. N. 11577

Cost: 1111 405 Complete set $36.50
Inlividual Titles $ .95

f;rad.,s 3-8

,;(111,:i:t..; or Ice:son plln, 6 coh)r
filPstrips, and -qudvnt

range Urnm 1S-25 fram.ss each.
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The 0 "shortstrips" are:
1. The False Package
2. What Po You Pay? (unit pricing)
3. The Big Scale (comparable value)
4. The Come-On
5. Buy Now-Pay Later. (credit)
O. The Street Vendor (guaranteed quality)

R. !kGral..-11111 Filmstrips from: Camco Industries, Inc.
Box 1911A
Big Spring, Texas 79720

1. Color filmstrips for middle grades:
a; #11 400320-3 Percentage and Using "coney $8.25
h. #1 116211-7 The Story of Money $8.25

4 Color filmstrips for primary graies:

a. 1N-138000-2
h. 111-138000-3
c. 111 -099120-2
J. 11-402000-1

It Pays To Sare $8.25
Johnhy Goes To The Store '458.25
'Visit To A Shopping Center $S.25
The Grocer. $8.25

S. Selling as a Career from: Charles W. Clark Company, Inc.
564. Smith Street
Farmingdale, New York 11735

Cost: Fach filmstrip $6.00; Each LP $1..r0; Each Cassette
V1.50

Level: Junior high/high school

Set of 8 color filmstrips. Designed for students who may
choose creer in sales after graduation.

.,%4-728I Selling as a Career
2. 1r:1-7282 The F.conomics of Selling
S. h!:1-7283 Your Person and Personality
4. 11\1-7281 Know tour Product
3 W:4--28S Why People Buy
h. W-7286 Selling Techniques

U':1- 287 Ohjections an.1 Ohio: fives
3. 0%1-7288 New horizons in 1;ellinr,
9. HNI-7280 Set of 8-FL; 8 LP; 9anual 1;0801)

!O. ir6-.7280 Set of 8-FL; 3 CAS; lanual $70.un

A. (oon..1 Filinstrips for Primary fi Internwdiato students from
Charles W. Clark Company, Inc.

1. Mlat is Consumer Education? Consumer responsibility
hegin at an rarly age in today's society and here is the first se.
0, .:01Ind suitably 1or use with young children aS a
primer in weekly- allowance- economics. Suhjects covered arc:

A. C)' Inercill on TV
ordor Coupons

c. Department :;tore Shoprin,1
d. Novelty Buying

-IP-



Cost: 111t4-107 Set of 4-FS; 4 LP; Guide $85.00
ADS-107 Set' of 4-FS; 4 CI.S: Cuide $85.00

2. lhe Price Is Right--Or Is It? An introduction of
basic concepts to young consumers. Designed to illustrate some
of the pitfalls and problems encountered by children when faced. wi'
the necessity or the joy of spending money. Fach stip explores
another aspect of shopping and buying. Accent is on common sense.
1971

Cost: UM4-305 4-PS; 2LPs: Guide $64.00

T. Filmstrips for junior/high school (Financial Problems)

1. The Value of Your Dollar Explains the underlying reasons
for the c iminis.iing of the dollar and notes that
this decline Has caused a loss of confidence abroad in the stabili-
ty of the United States economy. Describes how the urrent gadget
and balance of payment deficits foster inflation and erodes the
value of the dollar.

Cost: 44 fr. (1968) CU3-310 1 IS $7.50

2. Vie Securities Industry: From Corporate Birth to Tradin4
On The Exchange A unit of six color sound-rilMstrips which provide
va nal e an ueid information on the way America's securities
market functions. ,(1971)

CU4-342 Evolution of a Corporation (358.7)
C1J4-343 Securities Market
014-344 Exchanges
CU4-34.5 History of the American Stock Exchange
( :U4-54 6 How a Trade is Made
CUI-347 The Specialist
CU4-349 Sot of Six-FS; Six-LP; ,Game; Tape $78.59
CU4-349 Set of Six-FS.; Six-CAS; Game; Pape; $88.50
Each-FS/1: $15.00 Each FS/C $17.50

3. The Stock laret of Wall ctrert 332.(. Filmstrip-Souqd
This set nr S rilmstrips describes ac excitoment and drama in the
workings of our nat ion's economy. Photographed on locationthe
five segments are 1) Kinds of husinos:4e:;, 2) 'fade' New York Stock
Lxchange, 3) ,Stocks and bonds, 4) 111(, broker, and 5) rhe future
or the Street. The last filmstrip is taped live at the Exchange.
(1971)

Co!;t: .,!)4-109 Set or C-FS; S-EP; V-:1).7riN
AD5-109 Set of 5-FS; S -C \S; (41ide $85.00

4. The Nature of Money Money, checks and ii

Cost: UN1-7001 S5.00
11%:2-70°1 1-CAS $5.00
M3-7001 1-FS ;6.00

5. Rankin

Co;t: w:1-7002 5.4,rvice!: of PAO
U:1-7n03 Checking Accunt
11%1-7905 Travels W.- a Click.1
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Each FS $6.011

Each Record $5.00-
Each Cassette $5.50 available from:

Charles W. Clark Company, lnc.
564 Smith Street
Farmingdale, New York 11735

U. Agencie., that Protect the Consumer Sound Filmstrips available
from: Charles W. Clark Company, I nc.

564 Smith Street
Farmingdale, New York 11735 .

Level: Junior and Senior High School

This series of six filmstrips is designed to inform the studer
of the protect ion, afforded consumers by various organizations
irem the post office department to the food and drug administratli:
essential knowledge for every concerned citizen.

11NI-7051 The Food and Drug Aaministration
UN3-7052 The Federal Trade Commission
11N3-7053 The Post Office Department
U' 3-7054 The Department of Agriculture
UN3-7055 State, County, City and independent Services
1113-7056 Problem centered Review
U13-7050 Set cf Six FS S36.00 "

11N1-70710 sot or Six Fs; 31.1'; '4anual $51.00
IIN5-711511 Set of Six FS; 3CAS: Manual $32.s0
Each FS $6.00 ' Each LP 55,00 Each CAS $5.50

V. 'Toney Lessons for Primary Grades /Basic Concepts, Recognition
Saving Money available from: Listening Library

I Park Avnnue
old Greenwich, Connecticut 00370

Cost: FY 135 EX b/w filmstrip $5.Do

W. Consumer Educatioil for Elementary Education

Su)er-Snoo)er.--Food Purchasinr. rractices. t. i 1 1 help develop
sounc purclasing criteria and alert children to deceptive
food merchandising in the marketplace.

Consumer Protection and Resh('ns Ih i 1 i t I, i i Aer and the
Lemon A filmstrip about consumer riTit4. 1:0-1
FFECTFe aware of their rights as consumer!: and illustrates various
techniques and mechanisms through which complaints can he registei
tered.

The Consumer ovement; Its Heroes and History- -Will help
children see the role of Overnment, grass roots groups and
concerncd individuals within the movement.

Ecolo,v and ;:es)onsibilitv: Who's in Charge Here? A filmstr'
about ,.coloy.y an, int ivi.ua respiTTTITTITT: Explores relationsh
hetwvon individual consimors and the (mvironmmt.

CilwOriliqrocord.;
H1'I3u:',RC-3 3 filmstrips/casst '310.(10 availahlo Irma:



Urban 9edia laterials, Inc.
212 Mineola 'venue
Roslyn Heights, N. Y. 11577

X. Fathers At Work availahl from: Audio-Visual Division
Educational Reading Service
320 'it. 17
Mahwah, N.J. 07430

Color filmstrip series for Oung children--"My Dad Works ina Supermarket"
Cost: $7.00

Y. Profit, "fogey and Banking available from: Warren Schloat
Productions, Inc.

Pleasantville, N.Y.
111579,

A series of four filmstrips designed to introduce students tothe 'terms and concepts of economics. The four color filmstrips ar1. What is Profit?
2. ,Why We lJse Money
3. Andy Lends Money to the Bank.
4. What the Bank Does With Andy's 'loncy

Cost: $32.00 Catalogue #E/106 4 filmstrips



. .% "Learning About Consumer Education" available from:
Doubledv Multimedia
P. O. 14607
Santa Ana, California 92705

Covers mail order coupons, novelty buying,' commercials on
T.V., department store shopping.

Cost: Series--$65.00
(1973)
K-6
Four in Series plus cassettes

138. "Consumer Education Series" available from:
Doubleday Multimedia

Series of six:
1. Introduction to ConsuMerism
2. Consumer Fraud
3. Shopping the Supermarket
4. Impulse Spending
5. Investments
6. Consumer Law

Cost: W' /record $13.50 @ $73.50 complete set
W/cassette $15.50 @ $85.50 complete set
jh-sh
Available on 30-'day examination basis

CC. "Consumer Education Series" available from:

Visual Education Consultants
2700 Laura la Middleton
Madison, Wisconsin 53701

1. Credit (iource:-., 1° frvmer., 1909, S3.95
2. Charge It, Pl ease, IR frames, 1')6q, $3.95
3. The Installmint Contct, 18 frames, 1969, $3.95
4. Credit Concepts, 5 frames, 1969, S7.95

"1h YoutP:111 Consumer" available fTom:
no rk Times
Nucational Division
229 W. 3rd Street
New York, New York 10036

Free on 30-day approval (rector(

LL. "(treat Awrican availa)le Flom:
The New York Times
Ldocational Division
229 W. 23rd Street
\pt: York, New York 10036



FF. "lanaging the Family Affairs" available from:
Eve Gate Douse
.146-01 Archer Avenue:
Jamaica, New York 11435

Cost:
Cost: $7.00 El; cassette for 2 f.s. $5.5()

Record MOO
'Total Set with record $108.00
Total Set with cassette $111.00

GG. "Consumer Education: Buying Right" ivailable From:
Fye Gate House

1. Deciding to Buy
2. How to Shop
3. Traps to Stay Out 0r
4. letting What You Really Want

Recognizing Real Bargains
6. How to lluy

HIT. "Conumcr Fducation - Part 1" availal,lc from:
ANS Instructional ledia Services, Inc.
P. 0. Box 1010
Hollywood, California 90028

Cost: Set of Four $60.00

loney management, food, credict and contracts, housing
H.S.A.

II. "Con!mmer Education - Part II" available from
.\I'IS Instructional ledia Services, Inc.

!;et of Four $(60.00
Clothing, Furniture and Appliances, Tran:Tortation, Buying

Protect ion -- records or cassettes tcactoon form), High School,
Adult (level)

"Advvitiiipt and Consumer Notivation,:" available from
.1.C. Penney Company, Inc.
I..lucational Consumer ".elation!:
13DI Avenue of the Americas
Now York, .4ew York 10019

1.50 with record, 6 minute rilmtrip

"ConAumer Defense 9echanisms" available Crow:
A.C. Penney Company, Inc.

Cost: 54.Z5 with record, 6 minute filmqtrip (1971)

IL. "%utomol Ile Insurance" availnble
Ins:uranc hilormation In,:titute
1111 Stre'q

)erk, \ew York I11u7,

I . '..",.1111 with rekli.!



1. "Patterns for Protection, Insurance for the Home"
available from:

Insurance Information Institute

Cost: $5.00 with record

NN. "What Consumers Should Know About Truth in Lending"
available from:

Educational Services Oivision
National Consumer Finance Association
1000 Sixteenth St., N.W.
Washington, D.C. 20036

Cost: $10.00 with record

00. "Family Finances Filmstrip Series" available from:
Educationftl Services Division

Three Parts: Money Has leaning
Toney lakes Sense
Money Needs .lanaging

Cost: $18.00 a set (comes with guide)

PP. "Money and Credit 4anagement" series available from:
Educational Services Division

Two filmstrips: 1. Your lonev latters
2. You Mix the Credit

Cost: school Price $20.00 (includes records)

"So YOU Want to Use Credit" Part 1 and II available from:
Changing Times Education Service
1729 Ith Street, ;.W.
Washington, D.C. 20006

Cost: record $39.00
1..ith Cassette $43.S0

"Jt. "Typical (;vps and Frauds" qvailablv !"ro!A:
Changing Time-; Uncation Servicc

Co,t: record $3'). (;u

cassette $43.00

SS. "Let'!-; (;(1 Shopping" avnilah1c from:
Chaligiur Time lAucation Sorvicc

Part I--Compari,lon Shopping
Part 1ISupermarket laze

ith record S39.00
ca.:;ette S43.50

. ">o Yoq v..tnt I r t ' rt ! I it Ail I ovi:
I:11 in.:I nc; I irte-; I t ion

L'ith record S39.00 ca;;ett 53.5u



UU. "Budget ing Series" available from:
Interpretative Education
Division of Illinois Envelope Co.
400 Bryant
Kalamazoo, Michigan 49001

1. What is a Budget?
2. Why Budget?
3. What are Expenses?
4. How to Budget.
S. Budget Help.

Cost: $119.00
Five filmstrips and cassettes (1973)

VV. "Insurance:. You and Your Car" available from:
Interpretative Education

Cost: $14.9S with cassette
(1973)

WW. "Applying for Credit" available from:
Interpretative Education

Cost: ';14.95
Filmstrip with cassette

XX. "Consimer Education Series" available from:
Interpretative Education

Five filmstrips /cassettes

1. Understanding Tags and Labels
Bargain Hunting

3. Shopping Tips
4. ((ow to Read Ads
5. 10h to Judge Shopping Values

Cost: 571.n0 (1973)

YY. "Busine::s and You Series" available from:
f;re,,,.g/IcGraw IliJI Wok Co.
1221 Avenue of thr.. Americas
New York, New York 1n020

Set of Six--Prepared to go with text "1;eneral
for Lvelyday Living" but could he used in :Inv consumr-related
class.

I. lanaging Your Money.
Satisfied Customer
Buy ':ow, Pay Later

4. Sukstitutoc for Clsh
Pnttin !;avings to ":0C1,

b. shAring Economic Lo:se.



Cost: with records $125.00
with cassettes $150.00
(1973)

ZZ. "Innovative Techniques in Teaching Consumer Education"
available from:

Association of Home Appliance Nanufacturers
20 N. Wacker Dr.
Chicago, Illinois 60606

Cost: $3.00, 32 frimes, 15 minutes (1970)

AAA. "Warranties and the Consumer" avaialble from:
"lajor Appliance Consumer Action Panel
20 N. Wacker Drive
Chicago, Illinois 60606

Cost: $5.00

BBB. "Buyer Beware" available.from:
Westinghouse Learning Corporation
100 Park Avenue
New York, New York 10017

1. Alternatives in the 9arkctplace
Consumer as an Individual

3. Consumer Responsibilities
4. Consumer Rights
5. Consumer in Society
6. Something in Common

COst: $91.50 (1971)

CCL. "Consumer Advertising" available from
(;lick and Lorwin, Inc.
1 Columbus Circle
.yew York, New York 101123

Cost : WA with record (1971)

000. Consume, Eilmstrips available
Current Affairs
24 Danbury Road
Wilton, Connecticut ()h891

r

1. Consumer Be Warned: Frauds and !b-ception,
Ndvertisin!: and the Consumer

i. Consumer Power and Social Change
4. Wheels and Deals: Buying Cars and lotorcycles

Consumer ond Credit
6. Health: Can We Afford It?

';10.00
30.00

; 3m). tic)

;30.00
$10.00
$30.00



In. "Consumer at Large" available from:
Coronet histructional Materials
(15 E. South Water Street
Chicago, Illinois 60601

1. Budget Blues
2. Buying the Big Ones
3. Cash or Crodit
1. Fvervday Shopping
S. Nurturing A Nest Egg

Shopping for Services

Cost: $73.00 set of 6 with casso.ttes (1972)

FFF. "Learning About Consumer Education" available from:
N1DS
24-29 Little NeckAlvd.
nayside, New York 11360

J. Order Coupons
7 %ovelty Buying
3. Commercials on Television
4. Department Store Buying

ct;G. ":larria!le and 'Toney" avlikdde from
Institute of Lift" Insurance
iducational Services
27- Park Avenue
:(,%. York, New York 10017

cost : 34.n1) (1973)
Color with record or cassette, 70 frames, 15 minutes
High school, level

111111. "IL- Consunor" available from
Fciching 14.sources Films
c.tation Plaza
Bedford Hills, ''sew York 10507

Cost: With record: 59.00
With cassette: $10.00
63 frames, IS minute,: (19-2)

III. "Buyer Beware Series" availahlv from:
Current Affairs Films

:lanhury Road
Connecticut 06:;97

30 innts each, produced in cooporation hith the ketter
!Itireau

) T5.00 with record Sill. (111 with ...a..!;etto

51:6.0n with records ;Io2.m. cas-:,.tte
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Ruyer B..4;are Series" continued

1. Consumer Credit
2. Food and Clothing
3. Cars and 4otorcycles
4. Frauds and Deceptions
5. Advertising
6. Consumer Power and Social Change

JJJ. "Consumer land: How High the Mountain?" .available from:
Argus Communications
7440 Natchez Avenue
Niles, Illinois 60648

Cost: $17.50 with recorder cassettes
132 frames and color (1972)

lak. "You, the Consumer" available from:
Society for Visual Lducation, Inc.
1345 Diversey Parkway
Chicago, Illinois 60014

Cost: 4 filmstrips 0 $7.50 (return privilege if not
satisfied)

color with records or cassettes, 58 frames, 9
minutes, s4.0n for 2 filmstrips, $6.00 for 2 cassettes
LLL. "Current Affairs Consumer Education Program" available from:

Cassettes Unlimited, Inc.
Roanoke, Texas 76262

'4111.1.

1. Advertising and the Consumer
2. The Consumer and Credit
3. Buying the Basics: Food and Clothing
3. Consumer Power and Social Change
S. Wheels and Deals: Buying Cars and lotorcycles
h. Conb;ner Be ;:arned: i'rauds and Deceptions

Cost: 52.5.0n with records, $30.00 with cassotte,.
(1972)

"Consumer Filmstrips" available Crom:
loney lanagement Institute
Household Fi!ance Corporation
Prudential Plaza
Chicago, Illinois WW1

1. 'Toney Talks S3.50 with recorder or Car;Cite
2. Credit Wise $2.50 witli recorder or cassette
3. You, the Shopper $1.75 (with caption..0

NNN. Conumer LducatioL Series: Consumer Lducation I and II"
available from:

Pann:1-rarbera Productions
Idu..-atinnal Division
il rahuen!,,a Blvd.
Hollywood, California 90noS



"The Consumer Education Series: Consumer Education
r and It

Cost: V1 4 filmstrips, 4 records, or cassettes, guides

000. "Caveat" avaifable from:
J.B. Lippincott Co.

41#

Education Publishing Division
East Washitlgton Square
Philadelphia, Pennsylvania 19105

1.. Consumer Values
" toe Third of Your Life
3. Consumer Spending
4. Consumer Action
5. Launching Love

Cost: $70.50 (transparencies, cassettes, included)
(1974)

PPP. "Let the Buyer Beware" available from:
Proctor and Gamble
Professional Services Division
P. (1. Box 171
Cincinnati, Ohio . 45201

(W.

Free, comes with record

"None'.' lanagement Sories" available from
Educational "fed is

2211 lichigan Avenue
Santa Nonica, California 90404

1. Charge Account Applications
Charge Cards and Charge Statements

3. Retail erchants Credit Association
. Thc Bank Loan
J. Fiflance Co.
6. Credit thlion

Coqt: 17.25 each, record:: ss.no each

!MR. "Auto Insurance and Youlth)" availlblo from:
Xmerican lutual Insurance Alliance
23 N. tacker !)rive
Chicago, Illinois 60606

cot: $5.00, 54 frames, 10 minutes

A



IV. SL1DFS PICTURES AND 11ANSPARENCIES

Cftsumerism: Getting Yot4r Money's Worth available from:.
rairchild Publicattons, Inc.
7 East 12th Street
!Jew York, New York 19003

48 Slides with printed commentary, binder kit and teacher's
guide. A basic study of consumerism. .Covers such areas as
understanding advertising, reading contracts, shopping
intelligently, buying mail order, getting competent advice,

Cost: School price: $100.00

B. Learning About foney available from:
Learning Arts .

P. 0. Box 917
Wichita, Kansas 67201

Sixteen 12" x 17" full color pictures with a 49 page resour
manual. Helps young people learn about nur econnmi..: s?ste
ways people earn money, ways to save money, coins, bills,
checks and credit cards, taxes.

Cost: $3.95

C. Supermarket Helpers available from:
SVE Educational :ilmstrips
1345 Diversey Parkway
Chicago, Illinois 60614

Set SP 0123 eight .pictures showing stocking shelves,
packaging produce, serving produce customer, store dairy
manager, preparing meat, customer service, checking out an
order, unloading products.

Cost: $8.00

Teaching-PicturesLearning Mout qoney available from:
Nudio Visual Aivision
Educational Reading Service
320 Rt #17
lahwah, New Jersey 07430

:sixteen pictures to help children learn about money.
Pictures can be mounted and us(.I (or .croup discussions.
Level: Kindergarten-third grade

Cost: 53.95

L. Plvestment Prohlns Tran.:paren:1,: Anilvzing and Solving
Verbal Problems available from:

Charles W. Clark Company, Inc.
:)64 Smith Street
Farmingdale, New York 11735

Cost : $30.63 for 10 tr;.nsparencies an.1 manual
(Order #11N 7-3609,

VAir cr..dit Reporting Act Irnntroncio. aviiial'ie
P1111 AMid011 i \-;7.ociation, Inc.
7.1n4 Chicaro Av(Aluv,
linneapolis, linno.;ot I :6117



9 transparencies list major pints of act with questfons

Cost: $3.25

7 transparencies plus resource material show major points,
examples, etc.

Cost: $3.75

'coney available from:
Camco Industries, Inc.
lox 1911A
Rig Springs, Texas 79720

7 lesson transparencies (10 visuals) Cat. No. 511 1:N -SS --
$33.00
7 matching questions transparencies Cat. No. 511 ENQ-SS--
$14.00

511.EN-73 loney: Penny, NicLol, Dime, Quarter
511.Lti--74 Money: Penny, Nickel, Dime, Quarter, Half-Doll
511.LN--75 Money: Dollar
511.EN--76 Money: Use of Cent and Dollar Notation
511 .EN--77 Money: Addition and Subtraction
511.EN--711 Money:. Making Change
5.11.EN--79 Money: Story Problems

Cost: Each lesson transparencies 56.00
Each question transparencies $2.25

511.CG-bS (:ollections, containing pennies, nickels, climes
511 .(:G -66 Pennies, nickels, dimes, quarters, half-dollars,

Level: Second grade

H. A Primer for Consumer Thinking available from:
Consumer's Union
256 Washington St.
lount Vernon, New York V.1550

10 transparencies and 39 page explanatory text which
spur discussions of credit, product choice, insurance
and sources of consumer information.

(:ost: $15.00

1. Dollart; and Sense available from:
Visual Products Division
3M Company
110x 3344, 31 Center
St. Paul, Minnesota 55101

1. Consumers: Who? Why? How? C2n visuals)
Holps determine wITTIT--.4tudents want their money to
do for them; motivations that .4timulate con.....umers
to huy; effoctive tocl,aiq of consumor buying.
15-1529-3 Prepared color lrans cl no
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2. Evaluatin Advertisir (20 visuals)
)esigne to 075insight into the psychology
of advertising. nutlbnes the functions and
forms of advertising and shows techniques used
by advertising to get their share of the
consumer dollar.
15-3534-3 Prepared Color Trans .....

.. Usiny Credit with Dnderstandi4 (20 visuals)
Presents an overall understanding of how consumer
credit has played a part in the growth of the
American economy. Shows proper uses, various
types and dangers of credit. Shows that the
wise use of credit stimulates the manufacture of
goods and helps families, acguire assets, raising
their general level of living.
15-3530-1 Prepared Color Trans $35.00

4. Dollar-Stretching Practices (20 visuals)
Designed to hellr students understani the management
of available money; to give assistance in making
choices in the spending of money; and to provide
assistance in obtaining the things a family needs
and wants.
15-3451-8 Prepared Color Slides $35.00

5. StoppingLeaks in Family Synling (20 visuals)
Illustrates ways an raUlcitua or family may decreas
expenditures by studying habits of spend ing. Also,
illustrates that it is possible to determine the arc
within which costs can he cut; that judicious buying
followed by care of possessions, can stop some of th
"leaks" that in many seemingly small ways, economy
can play a large role in the financial picture.
15-3542-6 Prepared color Trans $35 00

6.

7.

8.

9.

lanayiement in Relation to Values and Goals...$35.00

10

90

Attitudes and lanner in ahacement $15

Truth in Lending

Laws for Consumer Protection
Recognizes that 'laws and regulations exist to pvotec-
the consumer.
15-4684-5 Prepared Color Traw; $35.00

!O. Consumer Protection Sources
Cites examples of aiiZI17777 groups, laws and standar.
that protect the health cow:timer.
15-4784-3 Prepared Color Fran. $1S 00

11. Various Controls on 'hod and Behavior lodifivrs
77776Triates among controT-1 on pui0717c, po,:sessio.
and Lisv or ,411b!;t3flevs that nodify :rood and hvhavior.
15-1792-6 Prepared Color Fran, 53-).00

3 2-



J. "The Consumer Revolution" available from
U. S. Chamber of Commerce
1615 II Street, N.W.
Washington, D.C. 20006

Cost:.$15.00 Reel to reel or cassette $5.00
(1970) 63 slides, color, 15 minutes

K. "Slick Series for Consumer Education" available from:
Consumer's Research
Washington, New .Jersey 07882

1. Testing at Consumer's Research, 34 slides $5.00 rental

2. Deceptive Packaging, 24 slides, $5.00 rental

3. Food Additives, 28 slides, 5.00 rental

4. Safety in the Home, 34 slides, 55.00 rental

L. "How You Can Cut the Cost of Loud... Become An Executive
Snapper" available from:

National Canners 1ssociation
1133 20th St. N.W.
Washington, D.C. 20036

Cost: $10.09 (1973), 17 slides with 5 minute tape
recording and phamplets

"Fhe Credit Generation" available from
Credit News Bureau
P. 0. Box 6596
Houston, Texas 77005

Cost: $35.00, with tape, 80 sl ides, 25 minutes (197(1)

"I;chind the Doors on lain :-;treet" available from:
ledia 'tesonrces Center
121 Pearson
Iowa State University
Ames, Iowa 59010

Co;t: $16,50, 60 slides, script and cassette (1731

".,,as and You" available Iron:
ledia ;Iesources Center

Cost: $8.00, 26 slides, cas.sette and script (1973)



V. BOOKLETS AND STUDY MATERIALS

A. Consumers Union Booklets and Reprints available from:
Consumers Union
256 Washington St.
Mt. Vernon, New York 10550

1. Consumer Education: Its New Look $2.00 each
2. Weights and Measures and the Consumer ' mon each
3. The New Key to Credit Shopping (1969 reprint)

25t each
4. How to Buy a Used Car (197n) 25* each
5. "Teaching Tools for Consumer Education" with class-

room subtriptions: free, non-subscribers:
$3.50 per school year--This monthly teaching air
givos much valuable, triable information-ideas,
source information.

4

Consumer Student Booklets available from:
Paul S. Amidon i Association, Inc.
5408 Chicago Avenue So.
Minneapolis, 'linnesota 55417

1. flow to Answer When 'ImicyTalks--emphasis is on
method of orderly thinking rather than facts.

2. od lone), lanagement--consumer education with
economic overtones. Geared to teenagers.

3. :'our Checking Account--all anyone needs to know
about hanJling a clocking account.

4. Toney, Credit, Brinking--our money and credit
system in a framework of history.

teacher guide is included with every 100 booklets.
Lxtra copies of teacher's guide is 504. each.

Cmst: 1-100 4St each
1110-500 44. each
SOO+ 35c each

C. Consumer lath cwies from:
Peliavioal Resoarch lab.
Box 577
Palo Alto,.California 04 302

A seven unit series or hooLs .lesiltned to help youth
learn successful manaoment of mathematics rylated tel
his personal affairs and reinforc students' rea1 i7.ati4
o f the higher earnings and tzreater vocational opportu-
n ities if he completes school. The units are:

1. Vocational and Lifetime larnini!s
Ow The Pay Check
TC. The Household Iiiithtet
4. The Wisv

Income lax
O . Insuranco

Invo,:tmonts



D. Accent/Consumer liduation Series available from:
Follett, Educational Corporation
1010 W. Washington Blvd.
Chicago, Illinois 60607

A series or six booklets with additional consumer education
resources suggested in the Instructor's Guide.

1. Know How to Budget and nuy
Insuring Your Life Income and Property

3. Social InAurince
. The Law For You
5. Understanding Consumer Credit
(. Investing Your Savings .

7. Just Married
8. Family of. Five
9. On Your ')wn

10. Head of the Household

Cost : Booklets: 87t each
Instructor's (*.tilde: $1.50

E. Primary Paperbacks available from:
Educational Reading Service
320 Rt. #17
lahwah, New Jersey 07430

1. Bobbie Had .% Nickel by Friedman
Bobbie cant decide what to buy with his nickel.'

2. %et's Play Store by Windsor
A new supermarket inspires Sonny to open his own
store. 25t

3. Peter and the Penny Tree by James
Lntertaining story about :a boy who plants a
"penny" tree. 5'.4

. no Pesos for Catalina by K i rn
A little lexican girl has a wonderful time deciding
!lo to spend two pesos. 604

5. lhree-Dollar 'Tule by Bulla
\ boy must choose betwesn a mule he loves and a
thoroughhr0 horse. 60c

h. Coins by Evans
--r7Tlains Ow money system and coin collecting as

a hobby. 504
the lariats by Estes
--77T511WiTtures of the loffat family who have little
money but much fun.

S. Let's Explore our Neighborhood
a. A Bakery $2.29
h. Supermarket $2.29

9. Day lot. ',Vent to the liotetrar!et by LovZn.;on
Hilarious adventure of a youns! 1ny at the supermarkt
Sgt.`

I. intcrriediate--Witig!.; ;;ool: Series avlii:Ol CrwA:



Stec-Vaughn Company
'lox 2028
Vaughn Blvd.
,4.ustin, Texas 78767

1. What is Money? (Grades 3-4) by Louise K. Wilcox and
Gordon F. Burks Cost: $2.21

2. You and Your `tones by Dorothy Gable
Consumer buying practices and money management- are
stressed in the adult-oriented "worktext."
Cost: $1.08

3. Where noes the Money qo? by Hazel TaylorSpitze
and Patricia Rotz, "Worktext" format Cost: $1.14

4. Its Your Money, Book 1 and II, $1.20

G. 'The Story of Money Compiled by Robert Grieve from: 4
Grossman Publisher
41 West 55th Street
New York, New York 10019

Tells the history of coins and the introduction of paper mono;
Includes pictures of coins and paper money from various:

countries.

Cost: $3.95 #670-48522-5

H. Today's Consumer available from:
Homemaking Research Laboratories
Tony, Wisconsin 54563

lath Problems
32 pages of math problems coordinated with Todav's Consumer
available in packets of 5 books including fi7eMETTEFTICy.
$2.15

I. i.acher's Resource Unit on Consumer Education
Includes ideas for visual aids, bulletin boards,
hand-outs and other teaching aids. Cost: 152-page
book, S3.65
Consnmcr Study Units

a. Set 1 (beginning) includes information nn
values, goals, money management, advertising, buying
personal items, Stretchinv, thy' Dollar, 104-page
booklet--$1.35

b. Set 2 (intermediate! family goals, planned
spending, banking, young marriages, consumer gyps,
careers and job interviews, 108 pa!wc--S1.35

c. Set 3 (advanced) financial planning and
budgeting, credit, life insurance, the home, everyday
expenses, 88 pages--$1.95

d. Set 4 (advanced) taxes, saving and investing,
the automobile, advertising, when you have a complaint,
consumer rights and responsibilities, 84 pa:,c---1.05

Teacher's Key for study units 1-4, $2.25

I. itir Afierican Coins available from:
!:oporintendent or Docuent.;
1,:ashington, D.C. 20025

-36-



Issue1 by the Bureau of the Mint. This 24-page booklet
tel about coins currently in circulation.

Cost: 254., level: 6-16 year olds
Stock #4805-0011

J. Teaching Consumer Education and Financial Planning available
from:
Council for Family Financial Education
TIC in Towers
Silver Spring. Maryland 21m1)

Curriculum guide of ideas compiled from teachers and
Extension agents. Has many suggestions for student
activities as well as suggestions to teachers.

cost: Som for the manual

.1"NCTOII 1%0 GAMBLE
Proftissional Services Division
P. 0. BoN 171
Cincinnati, Ohio 45201

1. on Your 4ark... Get Ready... Go Shopping
2. About the Marketplace
3. Let the Buyer Beware

L. Punic \iTAIRs C011ITTEF, INC.
311 Park Avenue South

lork, New York 10016
I. Ibm to S-1-R-E-T-C-11 Your '.I -;3- -L -Y, Vitamins, Food and

lour Health, The Responsible Consumer
2. Answers to Questions Parents Ask
3. 1'173 Public Affairs Pliamplets

'1. NA11;1%\L FOUND\TION FoR coNsuIrR cRFoir,

ti

.;treet
1.ahili!:ton, D. C. .2011ob

1. Per'os How to f;et lore Value nut of Every Dollar You Earn
2. lio 111:7h Credit °1T1 "n'i Arcnrd?

;:oh 'Inch \re You Really 1..ort)i?
1. 1.,..tAhlishine Good Credit
5. Young Pool of Tday, Credit lkim; families of Iomorrow
h. The Forms of Credit Dsp

. 1".io Emergency Problem: I:hat Fr' Nhoul It

8. 'h and Usiny Your Credit CApacitv
consumer Credit
(king (Iur Credit tutol!iently

C.INYI1LR IF OF A1ERICA
Consumer Education Commission

N.W.
1.akhil!,:ton, 0.C. 2uunl;

1. %*.orty of Consumer Ldueitiou
Ialinv. Tools for rtm.;;Ir!..r Idn:Jtwo



O. FIRST NATIONAL CITY BANK
399 Park Avenue
New York, New York 10022

P.

1. The Real Secret of Successful Family Financial Management
2. Does Your 'Money Work as Hard as You Do?
3. How Much Are You Worth Financially" and Are You Building

for the Future?
4. "Nis" and "tier" Money: FaLts to Help lou lanage Your

[amity's dual Income
3. Are There "Best Times" of the Year to Buya New Car?
h. 4hat Should You Know About Home Furnishings
7. Early Bird Thinking: How to Prepare for Your Retirement

with a Sensible Financial Plan
8. Exactly How ;tuck Money Should You Plan to Spend Over

the Next Year?
9. How to Check out Your Health Insurance Plan

19. How to Protect Your Home and Car \gainst Burglaries
11. Pol: to Control the Costs on a Travel Holiday
I.:. Planning to 'love? Ilete's How to Hold Down the Cost,

Damage and Trauma
13. Are You Buying Home Furnishings? Hero's How to Find Your

Way Today in a Frankly Hard Field
14. What Should You Know About Your Will?
15. oney lanagement: How the rxperts Take the Pain nut of

I' ho P.lanning
16. Car Iperating Costs: You I:an Save lore [ban a 9,01ar a

1:1 \

17. Eow to lake the lost of Your Checking tccount
18. Buying Appliances? Comparison-Shop, How to Avoid

Service (and other) Troubles Later
19. Tvaching Children How to lanage !Miley in Toda's World2 . How to Write the Letter Nobody Knows How to Write
21. Th, Ntil, Social Security: The lost Common Question,;,

t:onpliints and roday's Answer,:
.;.! 1 inincial Terms You ought to know for odav's Personal

anement
'3. For the Co11ege-Bouna IIt is Fall: There's How thy Student

Loins Look Today
21. :*.linting: (;reit \riericin In lake It

.%01.1:1 Your Tino
(*Moil '1;1oNS NATIoNAL ASs1ICiArl11%, i!,(

voN 1711

`1adison, Wiscon,;in
1. .\ leit.her's (;oide to Credit Ul!ion.

Ivorybodv'c lonoy 2.51:

' Lim; Credit
1. Crcdit union Yearbook

Crvdit Unions
h. Hi,;tfiry of Olo Credit Union lovor.nt

1. .-arranties and (41arantys

Pl' ':! '11 111.1.111, I oil( mil%
1.; C!. 1 i i 1 t ';o r .

! p. 1 ; 1 ri kiln! I i I t i"2

ri .*.o.rs Lin,

.,t



1. ravts from FDA:
a. Nitrates and Nitrites
h. Nutrition Labels rind U.S. !ti\
c. The New Look in rood Labels
d. 'letric Measures on Nutrition Labels
e . Self-Medication
f. Prices and FDA

2. FDA Fact Sheets
a. Some Questions and Answers About Food Additives
h. Antibiotics and the Foods You Eat
c. Food Standards
d. Nutrition Nonsense and Sense
o . Facts on Food Labeling
f. Symbols on Food Labels
g. How FDA Helps You ;et More For Your Food Dollar
h. Snme Questions and Answers About Canned Foods
i. Fair Packaging and Labeling Act

tonsumer Facts on Aspirin
L. Drug Side Effects
1. c'om Questions and Answers About ledicines
ii. How the Consumr Can Report to FDA
n . Poison Prevention Packaging Act
o. We Want You to Know About:

1. Cosmetics
Impact Resistant Eyeglass Lenses..

S. Prescription Drugs
Labels on Foods

S. Safe Use of Fyv Cogmetics
. The Laws Lnforced hy F91

' . ledicines It Prescriptions
s. Cooking Utensils
9. ;)rugs for Food-Producing Animals
In. Salmonella and Food Poisoning

p. F11 Approval of New Drugs
Fir,,t Facts About Drugs

FEDLRAL !!ESLRVF. SYST!:
::al.hington, !). C. :0S80

1. P. Currency
The Poverty

3. lh( Price System
1. Inflation and/or line. HrIoyment

The Growth of Governwnt
1). lan VS. Social 'Ian
: The 1;alance nf Payments
4. irlith in Lendinv.
A ;syyping our 10110' healthy

10. '!onev and Economic Balance
1 . St ory of Checks:

I 2 ch,..-1 points- to i t

13. Cfmnterfeit?



s. rrotRAL TRADE CI'lISSION
Suite 908, Republic Building
1511 Third Avenue
Seattle, Washington 98101

1. Your Federal Trade Commission: that it Is and What it Doe
2. Guides for Advertising Allowances and other Merchandising

Payments and Services
3. Guides Against Bait Advertising
4. Cuides Against Deceptive Advertising of Guarantees
S. Guides Against Debt Collection Deception
6. Guides Against Deceptive Pricing
7 Frade Regulation Rule Relating to Incandescent Lamps
8. (1ides for Landling, Advertising and Sale of Wigs and

other Ilairpileces
9. The AdvertisXng and !.abeling Guides

10. Pitfalls to Watch for in !tail rder insurance. Policies
11. Cii ides for 'Private Vocational and ikinic Study Schools
12. Itobinson-1/atman Act
13. Clayton Itict
14. Federal Trade Commission Act
15. Gllides Concerning the Use of the Word "Free" and Similar

Representations
16. FTC Protects Consumer With Lab Tests
17. District of Columbia Consumer Protection Program
18. Guard Against Phony Ads
19. FiOtt Back! The Ungentle Art of Self Defense
20. light Back! Don't Let the Gyp Artists Get Away 1.:ith It.
21. The Compariosn Shopper

a List of Publications
21. Consumer Product Information
24. Protection for the Elderly
25. Look for the Label
26. lail Order Insurance

Unordered lerchindise..

28. Freezer 'teat
.

.4
Frauchi4v Business llisk,;

30. in Raising Chinchilla
31. :;pea Hp! When You liuy A Car
12. 111 \ct

33. .1%;1;11 Fruth in Lending 'leans to You
31. !.:Ilat Can Happen When You Om on line
35. Pik` Po(1.2t Guide to Choosinit a Vocational !--..chool
36. "Sold -Lit" Supermarket Special

'Li il order inFlirance
38. Look for the Laliel
1). Unordered lerchandise
Id. !lon't (;ypped
1. care Label.;

T. ti. ')I.P\RTIF;;T Or AGR1CULTH!!!:
t's10.,critive Syvvict.
Hniv-ritv of Alaska
lairhanLs, Allska 9970i

1 : i Safe t !

... :Hi,. t hnv Dairy Proluct...



3. Removing Stains from Fabrics
I. How to Prevent and Remove "Iildew
J. lonev-Saving Main fishes
b. Family Fare, A Guide to Good Nutrition
7. How to Use 6SDA Grades in Buying Foods
8. Milk in Family Meals
9. Conserving the Nutritive Values in Foods

10. Food for thp Family with Young Children
11. Nutritive Value 4.n Foods
12. Food for Fitness
13. Eat a Good Breakfast
14. Hot% to Buy Food Lesson Aids for Teachers
15. Labeling
16. Product Protection
17. Botulism
18. Agricultural Price Bargaining
19. The Delaney Clause
20. Food Substances
21. Pesticides
/1 Fish Inspection Policy
23. Protection on the Environment
2. the Environment, Pollution and the Canning Industry
25. Water Quality Control

U. OFFICE OF CONSHIER AFFAIRS
Lxecutive Office of the President
Washington, D. C. 20506

1. (;oide to Federal Consumer Services
2. "The Profosional Shopper"
3. An Approach .to Consumer Education for Adults
4. 7 Ways to Reduce Fuel Consumption in Household Heating

through Energy Conservation
5, Fire Extinguishers
h. 11 to ReJuce Fnergy Consumption and Increase Comfort

in household Cooling
Knocl., Knock

S. !le Sure Before You Sign
9. Speal. Up! When You uy a Car

10. Consumer News: Phase I Fact Sheet
11. cmIsinier Product Information (Relea:;e)
12. Ea. President's Consumer lessage ('41ease)

\. CoUNCIL 01* UTTLIt BlISINESS B110.1.AUS
115n 17th St. N.W.
'ashington, 0.C. 2003b

I. Tip ',!ivets
a. 311-01245 Appliance Service
b. 311 -01206 Bait and Switch

. 3'1-01211 Buying by lail
LI. ;11-01283 Buying on Tine
c. 311-01292 Cir Carr on tl "oad
I. 311-01243 Guarantees lnd hArrintiv,4

311-1028o Yiadv



*.

2. Fact Sheets
a. 311-03201
b. 311-03232
c. 311-03202
d. 311-03255
c. 311-03238
f. 311-03250
g. 311-03203
h. 311-93150
i. 311-03218
I. 311-03223
1.. 311-03227
1. 311-03251
m. 311-03235

Central Air Conditioning
Computer Careers
Executive Search
Franchising
Health.Insurance
Hearing Aids
Home Appliances
Home Buyer's Guide
Investment Companies
Life Insurance Companies
Mobile Homes
Savings
Shopping for Food

3. other Publications
:i. 311-22299 Better Business Bureaus Prepare for Action,

reprint-"Chinging Times"
h. 311-22296 History and Tradition or the BBB
c. 311-22214 This is the Council of the Better 1414iness

Bureaus
I. 311-22105 What is a !letter Business Bureau
e. 311-22124 Four. Reasons Why

. InformationThamplets
a. 311-02224 Audio Products
b. 311-02247 Buying Used Cars
c. 311 -02230 Carpets and Rugs
d. 311-02221 Drycleaning
e . 511-02293 Encyclopedias
f. 311-02216 Home Fire Protection
g. 311-02105 Home Improvements
h. 311-22106 Home Improvements (Spanish)
i. 311-02229 Home Studs' Schools
I. 311-02219 Mail Order Profit irages
V.. 311-92228 'loving
1. 311-02239 Aulti-Level Selling Plans
in. 311-')2111 Aulti Level Selling Plans (Spanish)
n . 111-02207 qefunds and Exchanges

311-02244 Renting A Car
p. 311-02256 Roof Coatings
q. 311-92259 Room Air Conditinners

. 311-02208 SAle!; Cohtracts
s. 311-02108 Sales Contract!: (spanish)
t. 311-02268 Slide Projectors
u. 311-02220 Tape Recorders and Players

. 311-02225 Television :;ets
w. 511-02266 Water Conditionors
x. 311-02204 Work-at-How Scheme::
Y. 311-02109 Work -at -Home Schemes (Spanish)

311-90257 Truth in 1,ending
aa. 311-90110 Truth in Lendiny (Spanish)
hb. it Code or Advertisinr.
cc. 311-25127 Advertisini StAndartk

Apparel
dd. 7.11-94115 Consnmer'.:

o0V ti



W. OTHER BOOKLETS AVAILABLE
1. Regiona Center for Family Financial Education

Indiana State University
Terre Haute, Indiana 47809

a. A Glossary of Terms in Family Finance and
Consumer Education (254 in quantity, 1 copy free

b. List of Other Publications Available
2. United Automobile Workers Educational Department

8000 E. Jefferson Ave.
Detroit, 9ichigan 48214

a. Let the Buver Beware (254, 1969)
3. Essande74SFei7riairiiii7

1 W. 39th Street
New York, New York 10018

a. "How to Manage Your oney" ($1.00, 1967)
4. f;ood Reading Communications, Inc.

505 Lighth Avenue
Vow York, New York 10018

a. Action Fact: A Guide to Wise Buvirm (254, 1968)
5. Pine Tree Legal Services

158 Danforth St.
Portland, Maine 04101

a. Buer's Chide to the La: Contracts and
Consumer Ffalds, by ff. Rehen, M. West ($1.00,
1971)

6. J. C. Penney Company
Educational Consumer 'Ielations
1301 Avenue of the Americas
New York, New York 10038

a. "Forum Nagazine"
I. "Updating Consumerism" U/W '72
2. "Consumer Behavior - What Influences It?"

5/5 '71
3. "The Rote of Consumer Education" F/W '68

h. "Insiv,hts into Consumerism"
1. "I':omen and 1Zetail Crelit" (SI.70 each)

"Understanding Advertising" (S1.25 ea.:11)
3. "Understanding Today's Economy" 51.25 each)

. Hifice of Iconomic Opportunity
l....cat iv- lffice or the President
hashington, O. C. 20506

a. National 9irectory of S:.rvice., for the Low-Income
Consumer, 1971 (Frei.)

8. A7riultura1 Extension Service
.oxs M
College stat ion, Texas 77843

3. Unit Pricinl112d loon nit
t o t le viTd- St ore ;71-943 ( 60 -6)167i rer.i-

8. Institute of Lire Insurance
227 !'ark Avenue
':ow YoL, New York 101)17

a. "The Family loney lAnlyr" ::low to PlAn Your
Spending And !;avinri

q. 'Ioncv 'ilnnr.oriont
rin;:ncr (:orporAtion

Prudontial
6061,1



a. "tIoney Mawgement Booklets"
1. Reaching Your Financial f;oals (314 each)
2. It's Your Credit - Manage It Wisely (504 ,each)
3. Children's Spending (254 each)

10. Ginn and Company
2550 Hanover Street
Palo Alto, California 94304
a. "You Are A Connimer" ($2.67 each) Grades: 7-9
h. Dress Well for Little 'Loney
c. Buying Appliances
d. What's Good Furniture
v. :.funds and Exchanges
f. Be Sharp! Don't Be Cheated!

($4.98 for set, designed for economically and
educationally di sadvatitaged)

11. Scars, Roebuck and Company
Department 703, Public Relations
Sears Tower
Chicago, Illinois 60684
a. "Kaleidoscope" (Quarterly publication on teaching

ideas, materials -deals with current'topics of
interest) Free, fttsk to be put on the mailing li

h. "Using Retail Credit"
c. "Facts and Figures about Revolving Credit"

(One copy free, 20 booklets for $1.00)
12. Consumer Services

Sperry and Hutchinson Co.
P. 0. Box 935
Fort Worth, Texas 76101
a. "Youth in the larketplace" (254.)

b. "How to Be a Better Shopper" (504)
13. MUNE)

Time Life Building
541 N. Fairbanks Court
Chicago, Illinois 60611
a. "(:oUrses for Young Consumers" by Grace W. Wcinsteis

(''arch 1971, 11MLY)
14. Regional Center for Family Financial hducation

Indiana State University
Terre Haute, Indiana 4780.)

a. "A Glossary of Terms in Family Finance and
Consumer Lducation" by Larry D. Colomen
(1973 .20 pp, single copy free, multiple
copies .25 each)

15. '1 he Balance Sheet
.Southwestern Publishing Co.
5161 qadison Road
Cincinnati, Ohio 45227
a. "A Creed for Consumer Lducators" (Dec. 197i, Jan.

Issue Free)



16. Ecod and Drug Administration
U. S. DeparAment of Health, Education and Welfarti
5600 Fishers Lane
Rockville, Maryland 20852
A. Consumer Memos

1. Quackery
2. Careers in FDA
3. Enforcing the Food, Drug and Cosmetic.Act
4. Plbliography
5. Glazes and Decal; on Dinnerware
6. Some Questions asd Answers About Food Additives
7. Facts about Meat Tenderizers and lonosodium

Glutamate (MSC)
8. Food Colors (Food Additives)
9. nuT and MA as Food Additives

10. Nutrition Labeling - Terms You Should Know
11. Facts About Food Poisoning
12. Cosmetics
13. Facts About "Tanning" Products
14. Laws Fnforced FnA
1:. Food Safety in the Kitchen
i6, Protecting Your vamily from FOodhorne Illness
17. Labels on Medicines
18. Adverse Reactions to qedicines
19. Prescription drugs
20. Diagnostic X Rays
21. MicrowPve (1 en Radiation
22. Impact Resistant Eyeglass Lenses



, 14001:S

A. "Consumer in the '1,rketplace" available from:
ritman.Publishi4 Company
6 East 43rd Stree
New York, New York,

cost: Ms()

B. Living in a Consumer's Wor
by Miltnn atirErstein

.. thur Nitzburg
availahl, from:

Globe Book Company
175 5th Avenue
New York, New York 10010

f:ost: i5.60 for 405 page hook (1.914)
(Level: Junior and Senior High)

C. IhE5L4E4UVLpnana
by C. 3, eat her ce

available from:

F. P. Dutton 4 Company
'NI Pan Avenue So.
N York, New York 10003

Amusingly written--down to earth.

Cost: $10.95 (1973)

D. The Consumer's World
by 17Tribmas qIrman

clilnev W. Eckert
lvaildble from:

10;ral.-qill Boot Co.
1221 \venue or the \moricas
New York, '4'w York 10020

Cost: $9,50 (1974, 51 pare:;)
Pract icum o1 221 pages fu- qludru:: .1Vail.11118. I

.c.1.75 instructors manual av;

L. Con.m.n...r Lducation Serie.;
avaifahlc from:

\cadomic Paperbacks
mill Pond

W ,:t rayon, Connecticut 06516

1. P1 acv t.) Live
covernnent Con:Ipler

7.. The Tecilat;r and



. Viewing Your Career
5. Consumer Purchasing
6. 4ajority at 18
7. Health .nd Leisure
8. Car Purchase 4 Maintenance
9. Dollar Power

F. Consumerism: Search for the Consumer Interested.77Nak6777777D77
available from:

lacMillan Publishing Co.
866 3rd Avenue
New York, New York 10022

e

Cost: $5.95, paper (1974) (2nd edition)

The Consumer in American Society: Personal and Family
Finance, (y Ancit Troelstrup

niiiiTTATe from:

1221 Avenue of the Americas
New York, New York 10021

Cost: $10.50 (1974)

11. Consumer Behavior by J. Engel, !;o1lat, Roger Blackwell
---7t7TITTUT1731TT

Holt, Rhinehart F, Winston, Inc.
3R3 Ilnilison Avenue
New lark, New York 10017

Cost: 513.00 (1973)

1. Hea1th roods: Facts and Fal,es, i)v Sidney \largolius
a v in ETT- from:

Walker Publishing Co.
720 Firth Avenue
New York, New York 10014

Cost: $6.95 (1973)

.1 . The Sucwrnarko,t Pandbonk: Ak7cv!;s to 4hole Footk, by %. Fj

D. Coldbeck
available from:

Harper and Row
10 last 53rd St.
New m.1., New *..ork 10022

\ttf.pipt-; to ht :! }.c' i;ap ood,;" and procvsstst
upenarkot r,00ds to tho o,t advant10.0.

Co-A: 7.95 (1973)

-17-



K. Superarket Counter Power: The Intelligvot Foo0 ShoPper'q
Guide to liatin EFFFFTor Less Money

available from:

Warner Paperback Library
315 Park Avenue
NCh York, New York 10010

Cost: $1.25
(1973)

L. '1l Supermarket Survival Manual, by Judy Kemp
avafTRENTrom:

Pooks for Better Living
1322 Lasser St.

Chatsworth, California 91311

Written in "down to earth" manner.

Cost: $1.25 (1973)

M. Consumer's Guide to Prescription Prices
by William Gulick
:,tleilnble from:

Consumer Age Press
P. 0. Box 279
Syracuse, New York 13214

Cost Paper:
Hard:
(1973)

S3.95
57.95



VII. 1111CoRDS AND TAPES

A. All About Money (Miller Brody Production) available
from: .-

Uiban Media Materials
212 Mineola Avenue
Roslyn Heights, New York 11577

Cost: $4.95 MB #1006 record
$4.95 MB #1006 cassette

Simple lyrics set to music about cavemen who didn't
need to earn money before spending.

B. Consumer Skills (Series)
6 cassettes with worksheets and teacher's guide
mailable from:
3%Company
lincom Division
51 Center
St. Paul, Minnesota 55101

Level: Grades 10-12

Length: 18-20 minutes

Includes intelligent buying and money handling,
deceptive advertising, "truth-in-lending" 1 :n

contract language, pricing, brand names, student-
made budgets.

Cat. #C5635-5640 $7.95 for each cassette
Wi=e Consumer !;pehding

2. Thn Consumer and Crelit
3. The Consumer and Saving
1. Adventure in rovizumorland
S. The Consumer and Fxp('rts
6. The Consumer and Cars

C. Tenchinr Tapes- -work king with 'lone' available from:
Learning Arts
P. n. Box 917
Wichita, Kansas 67201

napes or cassettes) tapes cont. with studcnt work-
sheets and teacher's guide

1. Recognition of coins and Oollars (grades 1-3,
#5601 $7.95

2. Understanding Toney Values (rjados 2-4)
#5t:02

3. Addition: nollar.; mid Cents (grades 1-51
05601 $7.95

4. tibtraction: 14111,11': :1114! (-iit.; tgr:Ido; 3-3)
ow; s7.95

0. How luch Chaniy, (.2,radc .71o:6 :7.95
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6. Using What You Kntm (grades 2-4) 05606
Set of all Six Tapes (or cassette). $47.50

H. Consumer Business Tapes available from:
lcGraw-Bill
College Division
13th Floor
330 W. 42nd St.
New York, New York 10036

1. The Client and the Ad Agency, 20 minutes,
discussion or the relationship between :t client
and the ad agency and the responsibilities of
each. Cat. #75510 Cost: $11.01)

2. Consumer Finance a% a Career, explains this
career field from point of the manager of a
large office. Includes analysis of the type..
of individual who would be advised to consider
this arel or business, 2 minutes. Cat. 075428
Cost: S11.00

3. People Loire to Buy, suggestq. certain techniques
that wile people more willing to buy, 30
minutes, cat. #75530 Cost: $11.00

E. Let's Imagine Going Places (series) available from:
Listening Library
I Park :%venue
1)1.1 Greenwich, Connecticut 06R70

Level: Kindergarten-grade 3
Cost: EY 168CX set of 10 cassettes $49.95

Single Cassette $5.00

Children learn about community places:
1. The Library
2. Hospital
3. Fire Station
4. S'Opormrket
5. Sanitation ;;,:rartm..,nt
6. Police Station

Post Office
3. Bakery
9. School

ln. Bank

I. Creative Patterns available from:
Society fo, Visual Education,
1515 :iversey Parkway
Chicago, Illinois 60614

Cost: f.7 -t' set of 2 recon1.4 $11.90
1.7-CT 2 tape cassette,; S1S.80

Tn encourane creativity and 11-lp prirary
voung,:ter-; to become awar,, of tip.ir enyironiwilt.
Includes frir1d:4; color 1..a110;; 141t Ivho? Th-
nepartment Store; the Dr:.partnont tor('



the Picture or ollar; How 'lativ Have You Got?,
What Can We Say?

G. Real Sounds Recordings available from:
Audio Visual Division
Educational Reading Service
320 Qt. 07
Mahwlt, New Jersey 0743o

1. Downtown Story--A trip in son:; and story to the
department store and supermarket.
cost: $4.25
Level: All grades

2. The Laundry and the Bakery Story--A viqit to the
laundry and bakery.
1:nst: $4.-25
Level: Grad4 (M)

H. Con,:umer Career Tlpos

to;t: $79.5n order 05-P102
Grades 6-12

Ten cassette tape-. each containin:: 2 interviews with
persan in onsumr oriented occupitions. lach interviewe
e.vilins the requirements cf the job, joh possibilities
in the future and why he chose the joh.

Intervi-w are:
1. Baker/Barber
2. rtender/Bridge and Tunnel officer
3. Butcher , 'teat Cutter/Cool:
I. rireman/Gardener

l'a'rdrec,(,rP!iil Carrier
h. .10rtiCiall/Plrisin!! Atlonlant
". Police iffic,.r/Pros...or

H.curitv GauiliShoomiker
':iv' Painter:IX Depairuan

1. l':aiter/Windc.; ;.;Ashe

I. "A void i Doe epti 11 ra t row
:qeciatiou of Hom. \priiinCs* 1.1,mti1 t111er
:0 Wacl:e Or.
1:hicago, Illinois

$2.5o



VIII. TrACHL:G UNITS, 1;1111)1:LINES AND BIRLIOGPAPHIES

A. Teachini Units
o) a omes, A Teaching Unit" available from:
Publication Sales
%bile Home Nanufacturers Issociatiofi
Box 201
1,1650 Lee Road
Chantilly, Virginia 22(121

Cost: $1.3S (1971, incluaed in the %While
Housing Resources Package )

"Two Week Kasic Teaching Unit on Consumer Credit"
availoble from:
Educational Service 0ivision
!:ational Consumer rinlnce Association
1(0)1) Sixteenth St., N.r;.
Washington, D.C. 20n3(

t.ost: lust Write tor Price

3. "HELPS" available from:
American Home Lcnnomics %sseciation
NIIYA Sales office
2n10 lassachusetts Ave., N.W.
Washington, D. .:0036

Cost: S'.)(' each ( \ variety of topics on
conqumr vdtitation; write for ;t

listing Gf a%ailable IlI ;LPS packages)

1. "Ci,r.unyr Prorramed 1...atning Instruction
Roalets" available Irma:

!lelta Pi ffie
i;nstavny4 Adolphuc
';t. Peter, lilinota

!.ost: '".70 to leoll.t-!

"con,umcr Protccti,,n in P.;t::-..ondliv Idqcation:
Proitra Windol"
Lducation Cimmissinn I f flit. '.tatc,
IShn Lincoln i;t.
;)enver, Colorado 80203

t o!.t: X2.1111

:Initui Pout.: An 1x12-rtri-tital
r i fin I

IL-lotyro
omir i i

;inn i'Aint 1:I. It :1

,1 I fl' 1, I.
:1)11, . 1'

fr;t:



4. C.onsumer Education Nights available from:
Iffice of the Superintendent of Public

Instruction
316 S. 2nd Street
Springfield, Illinois 62706

Cost: Free 1973

"it ur cuido roT Teaching limey Management"
available from:
Nonev Management Institute
household Finance Corporation
Prudential Plaza
Chkago, Illinois 60601

Cost: .25 each

b. "Consumer Ldncation laterials Project"
available from:
Consumers Union
ISD
Orangeburg, New York 10962

a. Early Childhood Consumer Lducation
h. Elementary
c. Secondary Level
d. Consumer Fducation in Jr. and Community Colleg

Postsecondary Vocation and Technical Institl:
tions, available from

e. Adult Cons:utter Iducation in the Community
f. Preparing the Consumer Lducator

7. "1 Department Store in the Classroom"
available from:
Consumer Information Service
Dept. 703, Public Nelations
sear:, Roebucl. anl Company
3113 f.. '.t ert
Chicago, Illinois 6011

Cost: ''Ii'.' !.opy I'..1.141 cachI
to usinr, the cat-lo.,; in Cie cla,:;rnom.

I. "Conminer Iducatiun/Av for Vlaption"
available from:
CnNumer hiformitimi It It
Iaddre.;s same as above)

Cost: line Copy irov

;:ihlioejlphics

I . .; tulle pi I on !:_it I WO :Thy
,Ocuat

(.,+110.*

it! I I I .01111

.t ') I I '1 it

-



"Selected Audio Visual tlaterials for
Consumer Educat ion"
available from:
Vocational Technical Curriculum Laboratory
Building 4103 Kilmer College
Rutgers University
New Brunswick, New Jersey 08903

Cost: $1.00 1971

3. Consumer Education Bibliograp:ly available irom:
Dr. 'Elsie Fetterman
Co-op Extension
University of Connecticut
Storrs, Connecticut 06268

Cost: Free

4. Complaint Directory for Consumers
and

Bibliography for Consumers
)ot available from:
kverybody's MoneY
Box 431
4adison, Wisconsin 53701

c.

Cost: $1.00 each

Consumer Lducation Bibliography
available from:
Superintendent of Documents
U . S. Government Printing Office
Washington, D. C. (order $1.00 each)

one copy available free from:
Offico of Consumer Affairs
New Executive Office !Wilding
Uashingten, P. t.

6. Government Consumer Publications Price Li:;t
U. S. Government Printing Office
Washington, D. C. 20402

Cost: Free from Fxton:;ion L;ervice
Djstributed I.!uaterly

"An Annotated Iliblioraphy of Cam's and
S imulations in Conmire Education" available from:
Department of Instruction
Adult and Continuiw! Education S,ction
316 South Second Street
Springfield, Illinois

Cost: WA

H. Consumer Education
Aichitlan Consumer idocation Centcr
Fltern
Ypsilanti,

Cost:

iron:



91 "Vocational Instructional gaterials for flome
Pconomics" available from Federal Agcnzies"
Northwest Regional Educational Laboratory
51)0 Lindsay Bldg.
710 S. W. Second Avenue
Portland, Oregon 97204

in. "Food Industry Sourcebook for Communication"
National Canners Association
1133 20th St., N.W.
Washington, I). C. 2003o

Cost: $20.00 1971



IX. GAlliS Oil TEACIII%G AIDS

A. Pink Pebble4--A (lame About Vow oney Began available from:
Lducation Ventures, Inc.
209 Court street
Middletown, Connecticut 06457

Cost: $8.00

This learning activity is in a board-game format. Player
begin as primitive farmers and proceed through seven
levels until n wInnr't is idcetified. Kit comes 1:i 4.h a
-parr teaching guide which explains the rules, a brier
history of money, elaboration of economic concepts
involved in the game and suggestions for post-game
discussions.

B. Simulation Games available from:
W,,stern Publishing Co.. Inc.
qchool an..1 Library Department
150 Parish Drive
Wayne, New Jersey 07470

1. Ghetto $24.00
2. Consumer 530.00
3. Economic System $25.00
4. The Guide to Simulation Games $15.00

C. Xlvi Toney Kit atailabl c Icon:
Time/Life Education
Box 834
'Zadio City Station
New York, New York 10019

c(Ist: $35.00

!ht origins and development or money. includes two
r-plicas each of coins from Athens, Corinth, Macedonia,

and Israel; an African shanti goldweight; two
replicas or Chinese Knife 'coney; tt,o printed replicas
of a twenty dollar note issued by the Continental
com!ress.

1110 teacher's manual and stuAent protl am...; explain the
barter system and early forms of money. Umphasis is
placed on the role which money has played in promoting
commerce and how it has historically mirrored it.

and political environment. \ t.aIl chart on
evaluation of money is included.

D. Connt Your Change Game available from:
Schott : !,crvicc Company
617 '0. La Brea \venue

Auv,oles, California :.10036

0-1(..'t of filo. tit /1.III1" CI'? A

child)cn t!ic ,in .-01-binat1 on; that -qua!
For 2-8 player... ';radicv, citn7W;5.
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D. Playtrays Currency Set available from:
Dick Mick
P. !). )sex 1267
Calesburg, Illinois 61401

Cost: NC-2370500 Playtrays Currency Set $15.90
IC-2370400 Currency Cards Only $ 6.90

latOling and classification game; full color pictures
of real II. S. Coins. Set includes: In three-inch
square pla,tic coin cants and hardwood playtrays.

L. Supermarket Puzzle available from:
Audio-Visual Division
rducational Reading Service
320 !Az. f1.7

'Ininenh, New iterF.ey P7 7r'

('st: S2.00 (7,0 pieces, realistic (..hopping)

F. 8110. Checks available from:
Paul s. Amidon r, Association, Inc.
5408 Chicago Avenue So.
linneapolis, 'linncsota 55417

Cost: $4.95

PnLlIty of 500 sample cheeks printed on actual check
paper to give students a chant:4., to practice writing
checks using these sample checks.

C. "Charge" available from:
Paul S. Amidon F, -Associates, Inc.
5.10R Chicago Avenue So.

linnesota 55417

t Complete set Sis.on (tirades 111 -12)

H. "1 Teachrr's 'leadv-to-Dse Packet of General !iusiness Subject
:10 Consumer Lducation Cro:;sword Puzzles" (on(' also on
Mat' a word puzzles) avafTabl, rroel:

17717r 77c7
::ider College
Trenton, New Jersey 086q)

Cost: $1.00
15 Puzzles (1974)

I. L.loorip lachino availahle from:
latleting Department
Attn: 'inn Larson
InoVa l'imsev Junior collo),.c
II:nn lisissippi
coon r'apid', linne;otA

t:



Simple plastic teaching machine with a battery. 1 light ,--

in the center comes on when the items in the 2 columns
are correctly matched. Includes printed cards in a varlet
of topics including metric system equivalents and consumer
behavior. Extension agents and teachers can develop their
own cards of matching terms. Developed as a marketing
class project.

"(;a10(.... and Simulations for Toaching iconomics"
Jnint Council on Economic Education
1212 Avenue of the Americas
New Yvrk, New York 1P036

!'(1,t: $4.00
Listim!, of 92 games for use at the elementary level and
socondary school level.

K. ":,harp Shopper" available from:
Ciltum Book Co.
Box 4504
Kansas City, Missouri 64124

Co.;t: $5.00

L. "Flmily Decisions" available from:
Vishington State Univer.-litv
i:olyvrative !ixtension Service
Pullman, Washington 99163

cost: $6.00


